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ZADARA PRODUCT 
BRAND STYLE GUIDE



Zadara’s look is modern, slick and incisive. Colors are 

neon and pop off the screen differentiating us from our 

more conservative competitors. There is a full blown 

swagger to the brand and it screams confidence. 


WHY WE’RE A  
SMART INVESTMENT

ZADARA PRODUCT BRANDLook
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Zadara’s tone is bold. It’s unapologetic. An  

all caps tone is essentially a step shy of a coach 

ramping a team up for a big game. There’s a sense  

of humor but mostly, the tone is all about having a 

sense of adventure and pride in what data storage 

can do when everything clicks. 



The messaging shows a bit of flair for the potential of 

data storage. Everything gets a bit of well-deserved 

hype. An exclamation point can be used. No one 

sounds like Zadara — and that’s perfect.


EXPERTISE IN THIS 
FIELD IS LACKING

ZADARA PRODUCT BRANDTone
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Zadara feels confident. Confident in knowing that 

we understand our clients. Confident in the future of 

the data storage space. Confident that we are 

building something cutting edge.



An overall sense of inspiration and enthusiasm at 

every turn. 


ENTERPRISE-GRADE CLOUD SERVICES
Accelerate cloud adoption in your organization and start 
turning your ideads into business solutons with Zadara 
Cloud Services (ZCS).

ZADARA PRODUCT BRANDFeel

“
“We saw significant savings 
moving to Zadara’s consumption 
approach that complements our 
business model.”

Christopher Smith

Director of Information Technology,

Technology Organization
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ZADARA PRODUCT BRANDLogo

Horizontal Logo

Vertical Logo
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Primary  

Color Palette

Black & White 

Secondary 

Color Palette

ZADARA PRODUCT BRANDLogo // Color Usage

8



Do not use  

the yellow  

logo on a white 

backgroud. 

Do not outline  

the logo.

Do not distort  

the logo.

Do not add a  

drop shadow  

to the logo. 

Do not make  

the logo any  

color other  

than the  

Zadara palette.

Do not rotate  

the logo to  

any angle other 

than 90 degrees.

ZADARA PRODUCT BRANDLogo // Correct and Incorrect Usage

9



ZADARA PRODUCT BRANDColor Palette
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HEX


#E7F70F





RGB


227 / 249 / 0





CMYK


15 / 0 / 99 / 0





PMS


809 C

HEX


#202021





RGB


32 / 32 / 22





CMYK


72 / 67 / 64 / 73





PMS


419 C

HEX


#969696





RGB


150 / 150 / 150





CMYK


44 / 36 / 36 / 1





PMS


Cool Gray 7 C

HEX


#1E96FC





RGB


30 / 150 / 252





CMYK


70 / 36 / 0 / 0





PMS


299 C

Zadara Yellow Zadara Black Secondary Gray Secondary Blue



ABCDEFGHIJKLMNOPQRSTUVWXYZ

abcdefghijklmnopqrstuvwxyz

ABCDEFGHIJKLMNOPQRSTUVWXYZ

abcdefghijklmnopqrstuvwxyz

Font 

Mongoose

Font 

Hero New

ZADARA PRODUCT BRANDTypography // Print & Website Fonts
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ZADARA PRODUCT BRANDTypography // Print & Website Font Usage
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Headline:  

Mongoose, Medium  

All Caps 

25 / 27 pt, 5 track

Hero Headline:  

Mongoose, Medium  

All Caps 

40 / 38 pt, 5 track

Subhead:  

Hero New, SemiBold


All Caps


10.5 / 17 pt, 100 track
 

Body Copy:


Hero New, Light


9 / 16 pt


Caption Copy:


Hero New, Light 


8 / 14 pt


Hyperlink Copy:


Hero New, Light 


8 / 14 pt


#1E96FC


Pull Quote:


Hero New, Light Italic 


11.5 / 18 pt, 20 track




ABCDEFGHIJKLMNOPQRSTUVWXYZ

abcdefghijklmnopqrstuvwxyz

ABCDEFGHIJKLMNOPQRSTUVWXYZ

abcdefghijklmnopqrstuvwxyz

Font 
Fjalla One

Font 
Didact Gothic

ZADARA PRODUCT BRANDTypography // Digital Fonts
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ZADARA PRODUCT BRANDTypography // Digital Font Usage
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Headline:  

Fjalla One  

All Caps 

30 / 50 pt

Body Copy:


Didact Gothic


14 pt / 1.15 line spacing


Caption Copy:


Didact Gothic, Italic 


11 pt / 1.15 line spacing


Hyperlink Copy:


Didact Gothic, Italic 


11 pt / 1.15 line spacing


#1E96FC




The principle imagery used in Zadara collateral is the 

abstracted industrial pattern with a black overlay. The 

images are adapted and cropped stock photography 

of architectural elements and industrial objects. The 

images should convey a sense of bold, abstracted 

technology. The primary usage is as a background 

visual element in the hero area of a document or 

webpage where a yellow headline can be placed over 

it for maximum contrast.

ZADARA PRODUCT BRANDImagery
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Timing Cloud Network Mobile Network Backup

File System Money Cloud Backup Scalability Global Location

ZADARA PRODUCT BRANDIconography
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ZADARA PRODUCT BRANDExecution // Social Cards
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Case Study / Customer Story One Pager Battle Card

ZADARA PRODUCT BRANDExecution // Documents
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ZADARA PRODUCT BRANDExecution // Charts and Graphs

2x Capacity SSDs.  
25% Leses $ per GB. 


In 2019 Zadara introduced  
8TB SSDs at 25% less  

cost per GB

($B) (%)
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Through Zadara’s network of 

service provider partners, Zadara 

has data centers across 6 

continents and includes more 

than 300 points of presence 

globally. The map showcases the 

breadth of Zadara’s global reach 

and can be used in presentations 

and print collateral. 

ZADARA PRODUCT BRANDExecution // Map
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ZADARA PRODUCT BRANDExecution // Email Template
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ZADARA PRODUCT BRANDExecution // Wallpapers
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ZADARA PRODUCT BRANDPartnerships // Formula 1 Racing // Partner Label

23

The customized Partner Label is an addition to the 

Zadara logo that communicates the partnership 

between Zadara and Alfa Romeo Racing ORLEN. For 

additional information please review the full Alfa 

Romeo ORLEN Partner Marketing Guidelines.


NOTE: This partner label has been approved by  

the Alfa Romeo Racing ORLEN team and no changes 

are permitted.



“Official Cloud Supplier of Alfa Romeo Racing ORLEN” 

may be used as an alternative to the Partner Logo, 

displayed in Zadara’s primary typeface. The Text 

Addition can only replace the Partner Label where 

there is a clear reference to Zadara’s F1/team 

involvement (e.g. photo of the race car).

Partner Label - Light Background

Example of Text Addition


Hero New, Semi Bold


9 / 16 pt

Partner Label - Dark Background

Partner Label - Minimum Spacing

x
1/2 x

1/2 x

Official Cloud Supplier  
of Alfa Romeo Racing ORLEN



ZADARA PRODUCT BRANDPartnerships // Formula 1 Racing // Visuals

24

The visual language of Alfa Romeo Racing ORLEN represents the 

team’s high-class image and puts the focus on authenticity.



Regardless of their origin, visuals must follow the five guidelines below�

� Direct visual reference to the tea�

� Clear croppin�

� Authentic style and motif�

� Color scheme corresponds with the team colour�

� Visual makes a high-class impact



The following are not permitted under the rules for the visual language 

of the team�

� Obvious manipulation of visuals, distortion or excessive deformatio�

� Out-of-focus motifs, inappropriate use of cropping or obviously 

posed scene�

� Overlapping visuals which create a collage effect, such as 

distracting images, prize labels or clipart for promotional purpose�

� Erotic representation�

� The use of visuals in round, triangular or amorphous shapes 



ZADARA EMPLOYEE  OUTREACH 
BRAND STYLE GUIDE



ZADARA EMPLOYEE OUTREACH BRANDProduct and Employee Outreach Brands

26

Employee Outreach


The employee outreach branded presentation deck should be used when 

presenting information about internal culture to Zadara employees. 



Instances could include: benefits presentations, wellness programs,  

all hands meetings, retreat presentations, recruitment sessions,  

new employee onboarding, etc.

Product


The product brand should be used in instances where talking about  

Zadara’s product offerings or partnership opportunities are the main focus.  


Instances could include: sales decks, webinars, partnership presentations, 

investor decks, case studies, white papers, social graphics, etc.


GLOBAL 
EDGE 
CLOUD



ZADARA EMPLOYEE OUTREACH BRANDProduct and Employee Outreach Brands // Unifying Elements

Icons


The Zadara Product and Employee Outreach 

brands both feature icon styles with thick black  

line weights. While the product icons rely on black, 

yellow, and white, the E.O. icons feature secondary 

color gradients. 

Color Palette


The Zadara Product and Employee Outreach color 

palettes are unified by the usage of Zadara yellow. 

Typography


The Zadara Product and Employee Outreach brands 

both utilize the same fonts for headlines and body 

copy. To simulate a softer voice, the Employee 

Outreach brand uses Title Case for headlines, as 

opposed to all caps as in the Product Brand.

Product Employee Outreach

27



Because our Zadara product style is largely abstract 

and focused on cloud technology, there hasn’t been as 

much of an opportunity to showcase the Zadara team. 

The Employee Outreach style rectifies this by 

showcasing photos of our team in candid/in 

environment shots that when combined or overlapped 

provide a multidimensional overview of life at Zadara.



Additionally we introduce a new sub-palette of colors, 

gradients and icons that can be used to distinguish 

the Employer Outreach style from the base Zadara 

product style.



However, it is important that the sub-brand always 

feels connected to the overall Zadara product brand 

so please ensure Zadara yellow and black and the 

Zadara logo are used in consistent ways to ground the 

sub-brand within the existing brand.  

ZADARA EMPLOYEE OUTREACH BRANDLook

28



The Employer Outreach tone is conversational and 

informative for professionals considering a career with 

Zadara. Voice should be geared toward a younger 

millenial and Gen Z audience. The Employer Outreach 

tone’s modern sensibility should differentiate Zadara 

from its more staid competitors. 



 

ZADARA EMPLOYEE OUTREACH BRANDTone

29

Human/HRBleeding Edge Tech

Live WellCulture  
& Values


DE&IThrive

Purpose  
& Impact

Global  
& Nimble



The Employer Outreach style feels modern with warmth 

(represented by both authentic photos and vibrant 

colors). There should be a sense of joy, trailbreaking 

and belonging in each instance of the brand.



Additionally the brand should feel global but still 

connected as one company.





ZADARA EMPLOYEE OUTREACH BRANDFeel
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HEX


#355070





RGB


44 / 80 / 115





CMYK


90 / 68 / 33 / 17

HEX


#011936





RGB


1 / 25 / 54





CMYK


98 / 85 / 45 / 60

HEX


#E7F70F





RGB


227 / 249 / 0





CMYK


15 / 0 / 99 / 0

HEX


#4BD9B9





RGB


0 / 221 / 184





CMYK


64 / 0 / 42 / 0

HEX


#EE8262





RGB


255 / 123 / 89





CMYK


0 / 65 / 65 / 0

Deep Space Blue Dawn Zadara Yellow Aquamarine Burnt Sienna Zadara Black

HEX

#202021





RGB


32 / 32 / 22





CMYK


72 / 67 / 64 / 73

ZADARA EMPLOYEE OUTREACH BRANDColor Palette
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100%

75%

50%

25%

Deep SpaceBurnt SiennaBlue DawnAquamarineZadara BlackZadara Yellow

ZADARA EMPLOYEE OUTREACH BRANDColor Palette // Tints and Shades
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Fo
nt

 C
o

lo
r

(pair one of these  

colors with Zadara  

Yellow per instance) 

Zadara Yellow should be used predominantly 

consistently across both the Product and Employee 

Outreach styles. 



In the Employee Outreach style, Zadara yellow can be 

paired with any of the alternate colors in the E.O.      

palette. Zadara yellow should remain the most used 

color and should unify the usage of the other colors. 



Zadara Black should be used for all font color usage. 

ZADARA EMPLOYEE OUTREACH BRANDColor Palette // Hierarchy

33

Zadara Yellow should remain 

the most used color overall to 

encourage consistency 

between Employee Outreach 

and Product.



Gradients composed of specific mixtures of the 

palette may be used as background fills in 

secondary graphic elements such as the edge 

triangles and the world map. 



When a secondary graphic such as the network 

graphic overlays a color background, keep the 

background color solid so the elements do not 

fight for attention. 



Gradients and solid fill colors are used in the 

icons to provide a contrasting effect.

ZADARA EMPLOYEE OUTREACH BRANDColor Palette // Gradients and Solid Colors

34



ABCDEFGHIJKLMNOPQRSTUVWXYZ

abcdefghijklmnopqrstuvwxyz

ABCDEFGHIJKLMNOPQRSTUVWXYZ

abcdefghijklmnopqrstuvwxyz

Font 

Mongoose

Font 

Hero New

ZADARA PRODUCT BRANDTypography // Print & Website Fonts
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ZADARA EMPLOYEE OUTREACH BRANDTypography // Digital Font Usage

36

The Zadara Employee Outreach Brand 

utilizes only the same fonts as the 

Zadara Product brand. All font usage 

is the same as indicated on page 14, 

with the exception of headlines, which 

should be presented in Title Case  

and the Regular weight as opposed 

to All Caps and the Medium weight.

Headline:  

Mongoose, Regular


Sentence Case


Body Copy: 

Hero New, Regular

Subhead/CTA: 

Hero New, Bold


All Caps



ZADARA EMPLOYEE OUTREACH BRANDTypography // Digital Fonts
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ABCDEFGHIJKLMNOPQRSTUVWXYZ

abcdefghijklmnopqrstuvwxyz

ABCDEFGHIJKLMNOPQRSTUVWXYZ

abcdefghijklmnopqrstuvwxyz

Font 
Fjalla One

Download

Font 
Didact Gothic

Download

https://fonts.google.com/specimen/Fjalla+One?query=fjalla
https://fonts.google.com/specimen/Didact+Gothic?query=did#standard-styles


ZADARA PRODUCT BRANDTypography // Digital Font Usage
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Headline:  

Fjalla One  

Title Case 

30 / 50 pt

Body Copy:


Didact Gothic


14 pt / 1.15 line spacing


Caption Copy:


Didact Gothic, Italic 


11 pt / 1.15 line spacing


Hyperlink Copy:


Didact Gothic, Italic 


11 pt / 1.15 line spacing


#4BD9B9




Our photography style focuses on candid, 

authentic expressions of working at Zadara.


 


They style should reflect a warm modern look. 

Photos are in-environment shots that, when 

combined/overlapped, provide a 

multidimensional overview of life at Zadara.



The photo style relies on unexpected angles, 

traces of motion and blink and you’ll miss it 

instances of interaction to show a real 

representation of our people (highlighting 

diversity of ethnicities and locales). 



Secondary imagery of how our work influences 

and integrates with technology provides 

context. 

ZADARA EMPLOYEE OUTREACH BRANDImage Direction
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2011

Founded

Network GraphicDigital Map / Artifacts 

on Gradient

Statistics  

Style

Background Angle


(45 degrees)

ZADARA EMPLOYEE OUTREACH BRANDGraphic Elements
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Trailbreaking Exceptionally 

Focused
Accountable 

Together

All Belonging Flexibility Zealous

ZADARA EMPLOYEE OUTREACH BRANDIconography // Company Values
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ZADARA EMPLOYEE OUTREACH BRANDSocial Cards
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ZADARA EMPLOYEE OUTREACH BRANDMap
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FEDERATED EDGE 
BRAND STYLE GUIDE



Zadara’s Federated Edge program introduces a new, 

fully-managed, distributed cloud architecture designed 

to enable hosting providers and MSPs – anywhere in 

the world – to create new revenue streams made 

possible by edge computing without requiring 

investment in new hardware, technology or human 

capital.



When presenting the Federated Edge Brand, the 

Zadara logo needs to be present in one of the 

following formats�

� as a small logo in the bottom left corner to indicate 

Zadara is the parent bran�

� Zadara and Federated Edge logos sized the same 

connected by a plus sign 


 

The left hand corner 

of the page

Followed by a plus 

sign, before the 

Federated Edge logo

FEDERATED EDGE BRANDZadara and Federated Edge
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Horizontal Logo

Vertical Logo

FEDERATED EDGE BRANDLogo

46



Logo on Black

Logo on Red

Logo on White

FEDERATED EDGE BRANDLogo // Color Usage
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Do not stack  

logo.

Do not outline  

the logo.

Do not distort  

the logo.

Do not add a  

drop shadow  

to the logo. 

Do not make  

the logo any  

color other  

than the  

Federated  

Edge palette.

Do not rotate  

the logo to any  

angle other  

than 90 degrees.

FEDERATED EDGE BRANDLogo // Correct and Incorrect Usage
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FEDERATED EDGE BRANDColor Palette
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HEX


#FF001F





RGB


255 / 0 / 31





CMYK


0 / 100 / 93 / 0





PMS


185 C

HEX


#202021





RGB


32 / 32 / 22





CMYK


72 / 67 / 64 / 73





PMS


419 C

Federated Edge 
Red

Zadara Black



ABCDEFGHIJKLMNOPQRSTUVWXYZ

abcdefghijklmnopqrstuvwxyz

ABCDEFGHIJKLMNOPQRSTUVWXYZ

abcdefghijklmnopqrstuvwxyz

Font 
Oswald

Font 
Lato

FEDERATED EDGE BRANDTypography // Fonts
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FEDERATED EDGE BRANDTypography // Font Usage
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Headline:  
Oswald, Semibold 

All Caps 

35 / 50 pt

Body Copy:

Lato Light


14 pt / 1.15 line spacing

Caption Copy:

Lato Light, Italic


11 pt / 1.15 line spacing




Solution Provider Changing  

Customer Behavior

Customer (End User) Media &  

Entertainment

5G Smart Transportation Operator Federated Edge 

Zone

FEDERATED EDGE BRANDIconography
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FEDERATED EDGE BRANDGraphic Elements
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www.zadara.com




